As you read the following excerpt from an article in the Washington Post, think about the author’s purpose.  Is it to inform or persuade?  As you read, also look for facts and opinions.  Then answer the questions that follow.
TV Ads Entice Kids To Overeat, Study Finds

By Caroline E. Mayer

Washington Post Staff Writer
Wednesday, December 7, 2005; Page D01 

Food and beverage companies are using television ads to entice children into eating massive amounts of unhealthful food, leading to a sharp increase in childhood obesity and diabetes, a national science advisory panel said yesterday.

The Institute of Medicine, part of the National Academies, called on food and beverage manufacturers and restaurants to make more healthful products and shift their advertising emphasis to promote them. If the companies do not do so within two years, Congress should mandate changes, especially for broadcast and cable television ads, the institute said.

"There is strong evidence that exposure to television advertising is associated with obesity,” the government-chartered institute said in a congressionally requested report to determine the effects of food advertising on children's health. The report said most of the food and beverage products promoted to children are high in calories, sugar, salt and fat and low in nutrients.

Many are promoted with popular cartoon characters. There are, for example, SpongeBob SquarePants cereal, Pop-Tarts, cookies and candy and Scooby-Doo fruit snacks and crackers. The institute said such characters should be used to promote only products that support healthful diets.

The institute also called on Congress to enhance nutritional standards and create incentives, including awards and tax breaks, to encourage companies to develop and promote healthful products for children and adolescents. Many in the food industry as well as its critics called the report a milestone in the growing national debate over childhood obesity, which has more than tripled in the past 40 years.

1.  This article is mostly intended for what audience?

· children

· parents

· teachers

· advertisers

2. The main purpose of this article is:

· To persuade Congress to take action

· To inform advertisers of the report

· To persuade parents to be wise consumers

· To inform parents about obesity

3. The idea development in this section “Many are promoted with popular cartoon characters. There are, for example, SpongeBob SquarePants cereal, Pop-Tarts, cookies and candy and Scooby-Doo fruit snacks and crackers” is supported by:

· Facts and opinions

· Statement and examples

· Facts and statistics

· Statement and opinion

4. This statement “most of the food and beverage products promoted to children are high in calories, sugar, salt and fat and low in nutrients” is an example of:

· Fact

· Opinion and Fact

· Opinion

· None of the above

Open Response 

In your own words,

a. explain why the Institute of Medicine is urging food and beverage manufacturers and restaurants to make more healthful products 

b. explain why the Institute wants advertisers to promote these healthy products

