Critical Watching Guide – TV commercials


	Persuasive Techniques
	(
	Product
	Program
	Audience

	Reasons:  

A statement of reasons and explanation of why we should buy product or service
	
	
	
	

	Facts, details, statistics:

Relevant information that supports advertiser’s message
	
	
	
	

	Quotes:

An explanation of what others have said or thought that supports the product
	
	
	
	

	Personal experience/story: 

An explanation of a relevant personal experience that helps support the advertised product
	
	
	
	

	Examples:  

Important examples that help us understand what is being advertised and why we should buy it
	
	
	
	

	Explanation of benefits, advantages, and consequences:

An explanation of what we stand to gain from buying product and the consequences if we don’t
	
	
	
	

	Slogan:  

A catchy phrase or statement often used to sell an idea, product or service
	
	
	
	

	Repetition:

The name of a product or a specific idea is repeated many times
	
	
	
	

	Bandwagon:  

A statement suggesting that everyone is in agreement with an idea or uses a specific product so we should too
	
	
	
	

	Testimonial:

A well-known person supports an idea or recommends a product/service
	
	
	
	

	Emotional Appeal:

The advertiser appeals to our emotions so that we have strong feelings about an idea or product
	
	
	
	

	Expert Opinion:

Quotes or statements from an expert are used to support an idea or product
	
	
	
	


