Adapted from the work of Dr. Charles Whitaker, EKU


What is an editorial?
An editorial is one form of transactive writing, usually a letter or essay/article, that presents the writer’s thoughts on a subject of interest to readers.  The subject or topic might be anything, but the topic is often one that is timely or current and can be controversial.  From time to time the writing addresses ideas in another writing that has appeared in the same publication; the editorial, in this case, would be a response to something another writer has presented.  
An editorial might appear as a Letter to the Editor in a newspaper, or it might appear in the Editorial Section of a magazine or newsletter or bulletin.  Editorials appear often in newspapers and in publications of special interest or hobby groups.  It is not unusual for the author of an editorial to be the editor or a staff member of a publication; sometimes the author is a person who submits the writing to be published; sometimes the author is a member of the group or association that sponsors the publication, for example, the National Rifle Association.

What usually is the author’s purpose in the editorial?  

Purposes of editorials will be varied.  Typically, the purpose is to present the writer’s opinion on a topic or the writer’s idea about an issue of concern to readers.  The writer may wish to support a position, draw conclusions, predict outcomes, analyze or evaluate, identify and discuss problems, propose a change, etc.  In most cases, the author intends both to inform and to persuade readers to accept the writer’s idea about the topic. 
In some editorials, writers seek to raise the readership’s awareness of a matter of concern, for example, to draw attention to something that influences readers or that affects the association.  A writer might wish to let citizens know of a problem that concerns them.  
A student might wish to do the same with classmates.  A member of an organization may wish to advocate some change, policy, decision, etc., that will improve the organization or that may help the group reach its goals.  
In presenting ideas, opinions, etc., writers will need to develop and support them to an appropriate degree of depth for the writer’s purposes and audience.

What about audience awareness in editorials?

The readership of an editorial could be quite general – citizens who should be concerned about a community problem, for example.  But the readership also might be more specific.  For either a broad or specific audience, the writer must reveal an awareness of the readers’ needs, background, interests, likely response or reaction, opposing ideas, etc.  
In being persuasive the writer must provide support and use approaches that likely will influence the particular readership and any other reader who might read the editorial.  Writers of editorials have to decide which persuasive technique will be best for the readership and for the author’s purposes.  
Kinds of support, amount of support, explanation, reasoning, language, even format design – all must reveal the author’s thinking about what would be effective with the readership or what would be expected and effective in the context.  In many editorials, authors write as though they are “addressing” the readership they especially want to influence.
