Page 1 of 3

Persuasive Writing Organizer


· Conference with a friend, present ideas to your class, or have a discussion with your teacher about your plans.  Be sure to pick the topic you believe very strongly in and can persuade other to believe in.


· Remember that your topic must have two sides to be an opinion.  You can’t persuade someone of a fact.


· Editorials address immediate issues, ideas and topics that someone cares about now because of some school, community, state, or national problem the writer wants to address.  So, in order to have an editorial, you must have a problem.

· Is your audience your whole community?  Your school?  Your 7th grade class?  Parents?  

· Does your audience completely agree, feel skeptical, or doubt what you’re saying?  For each of these audiences, you’ll need to include different support.


· Editorials can have a number of purposes, depending on the problem you’re addressing.  Do you want your audience:
· To feel sympathy 
· To become concerned
· To agree 
· To become angry 
· To support your cause 
· To make a commitment 
· To take an action 
· To try to change a situation 
· To change a behavior or attitude 
	List reasons that you believe will convince your audience.





	List what your audience would say in opposition:


· Now is a good time to present your idea/ plans to the class.  Listening to their questions, ideas, and arguments will help you understand what they need or want to know and what kinds of information you need to find to convince them.

	Working title for your editorial:



	Planning for finding information.  What kinds of information do you need to find to persuade your identified audience?



	Possible sources of information about your topic:




Information for editorials usually breaks down into four categories:

· Examples and Stories

· Quotes from everyday people

· Expert opinions and quotes

· Facts, laws, and statistics
Some suggestions as you begin your search:

· If you cannot find any information about your topic, you might want to think about a new plan

· As the author of an editorial, you are the expert.  Read.  Spend time checking and re-checking your sources to gain information, insight, and new perspectives, always with your audience in mind.

· While reading and finding sources, don’t forget to keep a bibliography.  Documentation is very important.
Finally, don’t forget to IPSO your editorial:  Is it clear what your issue is?  What is your main position (purpose)?  What support or evidence will you use to back it up?  What will be the outcome if your audience is persuaded?
List possible topics or ideas you have for your editorial or persuasive piece.  These ideas should be based on science issues.




















Topic/ idea you have chosen:








Select the main audience for your editorial.  How does that audience feel about the issue already? 








What do you want your audience to do, think, or feel after reading your editorial?  Tell your purpose.


























Problem the editorial addresses
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